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company will operate under the
nameWix-Filtron.
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MARKET HIGHLIGHTS

According to Richard M. Celer,
European Development Manager
for Wix, the joint venture is
expected to be formally closed in
June. "We're very optimistic
about Poland," Celer told the
CEAR. "For Dana, it's a very good
move."[for more on Wix-Filtron, see Celer inter-
view on p. 14]

* VW Bratislava starts new Passat production
» Dana'’s Wix invests in Poland

* Goodyear joint ventures in Slovenia

» Ford expands manufacturing program in

Summary
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Ford Distribution in Poland reports first
quarter 1997 sales of 7,283 vehicles. Of this
number, locally assembled Escorts and Transi

Hungary accounted for 2,779 units and 641 units respe
* MAN building new bus factory in Poland tively, and imported Ford vehicles numbered
» Skoda's first quarter sales & production figures3,863. In April 1997, a total of 2,240 Ford veh
« Ford Distribution's sales in Poland cles were sold in Poland.
* Revoz/Renault sales and production figures
» Daewoo Motor Poland prepares for new models Ford is reorganizing its current KD parts
shipment procedure, opened a purchasing rep
sentation office in Warsaw in April, and recentl
introduced new Escort and Transit derivatives
the Polish market.

*k%

On March 25, 199"AN Pojazdy
Uzytkowe Polska(MNP), laid the foundation
stone for a new bus factory in Poland. The
company's initial investment into the factory is
DM 20 million (USD 11.56 million).

Poland

Dana Corporation's Wix Filtration
Products has formed a joint venture with the
Polish companyrzedsiebiorstwo Filtron.
Filtron manufactures automotive fuel, oil, and
air filters and is a supplier teiat Auto Poland,
Daewoo FSO, and Daewoo-Lublin The new
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MNP President Hans Gunter Heitzer told thi
CEAR that they decided to build the factory in
Poland because of the "tremendous demand"
s buses in Poland. "We expect production to
begin in 1998," he said. During the new facto
ry's first stage, capacity will be 150 city buses
per year, primarily for the local market.
"Depending on the market, final stage capacity
may be 600 buses per year," said Mr. Heitzer.
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Poland

PROFILE

TC Debica’s CEO on Marketing &
Restructuring in the Polish Tire Industry

Tire-maker TC Debica is positioning itself to
become a power not only in Central & Eastern
Europe, but in Western Europe. With Goodyear
as a partner, the company is well equipped to
achieve this goal. In December 1995, an agree|

ment was signed
between the Polish
government and
Goodyear that gave
Goodyear a 32.5%
stake in Debica. In
April 1996,

y

e

Continued on page 2|

to

Goodyear increased
its share to 50.7%
of Debica’s stock,
bringing

Goodyear’s total
investment in
Debica to over USD 100 million.

Zdzislaw Chabowski

Zdzislaw Chabowski is President of the
Management Board and General Director of TC
Debica. Mr. Chabowski has been with the com
pany since 1978 and took over the post Presidg
in April 1991. He graduated from the Polytechnjc
of Krakow and studied at the London School of
Economics and the Thunderbird School of
International Management. Mr. Chabowski has

foeceived numerous awards for his business actifi-

ties, and has been named Outstanding Busine
Leader three times by the Business Centre Clul.
TheCEAR spoke with him in Warsaw about
Debica’s past and its plans for the future.

Continued on page 12
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Feaure Countly Contirued Fom paje 1

Buses poduced athe Pland actoy will
eventualy be eported to other Eastar
European counies. In adition to poducing
busesthe plant will manfactue bus compe
nents br MAN factoies in Gemary.
Component prduction has atrad/ begun in a
rented hall.

SinceApril 1995, MAN has assenlbd
truck tractois in Poznan,Poland and in 1996
stated asseming chassis. "Tie maket for
chassis looks ery bright because of the obso
lete te@inolagy of locally produced ehides,"
said Mr Heitzer.

To coodinde its actvities in Poland MNP
has staed constuction of a ne headquders
in Warsawv. The compan plans to inest DM 7
million in the facility, which will also indude a
spae pats sto& and sevice center
Constuction will be completed in ta 1997.

*k%k

Daewoo Motor Poland is prepaling to
begin sales of n& commecial vehide models
through its Blish distibution netvork,
Daevoo'sTomasz Kalinavski told theCEAR.
In May the compay planned to starselling
Daewoo Avia trucks mamfactued in the Ced
Repubic (a consatium consisting oDaewoo
Heavy Industries Ltd. and Steyr-Daimler-
Puch AG owns 50.2% of DagooAvia). In
June or dily, sales of the K.-based_.DV's
Corvoy Furgon will begin in Poland The com
merial vehide is equipped with erniges
assemled in Poland ty Andoria.

Daevoo Motor Pland is also gaing up or
full-scale sales of theotirwheel-dive Honler
model. "We'll stat full production of the
Honker model athe Lubin factor in June or
July," said Kalinavski. Sales of theahide will
be pimarily in Poland with some gport sales.

Badk in March, Daevoo Motor Pland
introduced its n@ commecial vehide, the
Lublin I, an updé&ed \ersion of the Lubn
model. The Lulbin Il is available in van,
microbus, combi-van, containey platform truck,
and dassis ch versions.

Daevoo Motor Rland has a netwk of 100
deales in Poland According to Mr.
Kalinowski, by the end of 1997 the compan
expects thaall of its deales will offer sevice
and saleshave shevrooms,and will be ecay-
nizable by a common system of identiétion.

Slovak Republic

On Ma 30,1997,Volkswagen Bratislava
stated poduction ofVW's nev Passa model
(B5). Pior to this dang, the Biatislava facto
ry was poducing ory the Golf modelwith a
steble production of &dout 130 ces a dg.
High demanddr the Riss& however, has ce-
ated the needdfr moe mamufactuing cgacity.
"We didn't plan to mduce the Bssabut the
whole poduction in Gemary is sold out,'VW
Bratislava's Pubic Relaions Manger Dusan
Marusak told theCEAR.

The compan expects to ppduce 4,000
Passis this year; poduction fgures br 1998
are not yet knavn. VW Bratislava also ecenty
stated poduction of the GolA4 model.
Planned total Golf mduction in 1997 is 34,000
units. The factoly will also produce 281,000
gearboxes in 1997.

**k%k

Porsche Slovakia, a Volkswagen andAudi
importer, will introduce the ng Audi A6 to the
Slovak maket on dine 17,1997. In 1996,
Porsdhe Slwvakia sold 2006 models in Shaakia.

Hungary

Ford Hungaria's Alba plant in
Szekeskhewar is expanding its mamfactuing
program. Stating in line 1997the compan
will add airfuel chamging assemlies to its po-
duction mix,which curently includes ignition
coils, fuel pumpsand staers. In December
1997,SeliesV ignition coils will be adled to
the pogram,and in dine 1998 prduction of
modular fuel pumps will lgn. Ford will
invest wer USD 36 million in the ne produc
tion plan,bringing its total ivestment in the
Alba plant to @er USD 146 million.

By the end of this gar the compan
expects to gpand the dctory size to 25,400
sq. metes, and ly the year 2000 to 37,900 sq.
metes. Ford's investment into this wlding
expansion pogram amounts to USD 14 mil
lion. By the year 2000the compan expects
to emply 1500 workers & the fctory, up
from 1,340 in 1997.

Czech Republic

In the frst four months of 19975koda,
automobilova a.s.produced a total of 113,513
vehides,up 22.2% fom first quater 1996.
This figure indudes 9,136 Skda Octaias. In
April, Skoda poduced 32,868 passesrgand
utility vehides.
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Skoda's irst quater worldwide sales \ere
99,340,up 25% fom last yar April sales of
10,901 units wre a ecod for the compay
Skoda's bigest maket is the Cedh Repubic,
where 30,080 ehides were sold fom
Jaruary to April, up 10% wer last yyar's irst
quater sales.

Sales in Sleakia, Skoda's second most
important maket, totaled 8,699up 73.9%.
Geman sales amounted to 8,41, 26.4%.
Sales vere up a healtp51.2% in Bland
wher 6,829 cag were sold; a Seda
subsidiay in Poznan,Poland assenibs
Skoda cas.

Slovenia

Goodyear Tire & Rubber Compary has
agreed with theSava Group in Slovenia to

purchase 60% of Sa's tile business and 75%

of its engneered poducts lisiness.A letter
of intent to brm two joint ventuies was
signed on M@ 16,1997. The joint \entue
agreements & expected to be signedylmid-
summeyand the pwhase pice will be
announced tatha time.

Sava reported total saleseverue of USD
245 million in 1996 with USD 177 million
coming flom car and commeial truck tire
sales. The compay emplg/s gproximately
3,600 vorkers.

The endgneeed poducts joint entue will
include pioduction of tansmission beltgir
splings,and hoseggiving Good/ear a
European-based mafactuing center to sup
ply its existing customes in the egion.

*k%k

Renault's Revoz plant in Slavenia ppduced
31,120 Clio models ding the frst quater
1997. Duing the frst quater of 1996the

Revoz plant poduced 20,720 Clios and 10,254

HyundaiAvto Trade sold a total of 4,643 car
in Slovenia.

Romania

OnApril 18, 1997,the Romanian-
American Investment Fundannounced tha
the Fund'sMajor Transaction Piogram, SA.,
Muller Mac hines, Petrotrans SA., and
Connecticut Manufacturing Comparny
Inter national Inc. had jointl invested in a
new Romanian joint-stdccompalry named the
Connecticut Manufacturing Comparny S.A.
(CMC) based in BacalRomania.

Joel Hayes, Senior lvestment Cficer with

Renault 5 models. Bduction of the Renault 5 the Fund told th€EAR that CMC is tageting

was discontined in dily 1996; Reoz was the
last plant to ppduce this model. Rez is
owned ly Renault (54%)Holding IMV d .0.0.
(30.28%),Nova Ljubljanska Banka (12.68%),
andRepublic of Slovenia (3%).
*kk

In the frst quater of 1997 Hyundai Avto
Tradesold 1,730 Hyundais in Skenia. The
top selling Hyundai model is thccent (aail-
able with 1.3 and 1.5-liter emges),with 1,024
units sold in theifst quater 1997. In 1996,

the "3-micon piecision” sgment of the
hydraulic pats and assenties maket. The
project is based on omeing relaionships with
global plgrers in the maket sud asVickers
UK, Vickers USA Caterpillar Belgium, and
Bosdh USA. =
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Poland

LEGAL ADVISOR

NEW POLISH REGULATIONS AFFECT SPARE PARTS DEALER’'S OPERATIONS

The recenty introduced banges to the
Polish Cvil Code and n& Law on Rejistered
Pledeges and PledgRaistry are of major
importance to companies opéing in the aute
motive industy. In paticular, these egulaions
could hae a substantial impact on the @mnt
opewtions of spag pats deales in Poland

The amendment to the@liCode was into-
duced ly theAct of August 23,1996 on
Amendments to the @i Code Among other
provisions of the Giil Code the regulation of
warranties and guantees of a seller obgds
has been substantialinodified.

The Situation Prior to the Amendment

Before this amendment came intorde,
based on a aranty, a seller of gods vas
held lible to its customer if gods which the
seller sold poved to be phsically defective.
A seller vas also liale if goods sold did not
have pomised édures,or if the gpods were
delivered to a customer incomplet® sud
casesa customer @&s entitled to teninate the
sales greement or demand ththe seller
decease the mduct pice. If a seller decided

to repair the dedctive goods,a customer could maiket" as opposed to

not teminate the sale greement. Sut war-
ranty was binding on a selleof a year fom
the dae of delvery.

Unlike a varanty, a guaantee vas not com
pulsor for a sellerA seller could gant a
guamantee to aloyer, but it was a the seller's
sole discetion. If, however, a guaantee vas
granted to a customer itas binding ér a year
(or a longr period, as detanined ly the seller)
from the deliery date. Based on a guanteg a
seller vas oltiged to deler to a customer
goods fee of deécts or epair the gods.A
customer had to use the gaaree as arkt
remed and thenafter lgpse of the guantee
peliod, he might seekedress under arranty.

This situation substantially changed when
an amendment to the Giil Code was intro-
duced The amendedegulations allav a
customer to ltoose betwen a varanty or a
guarntee Selection of one optiorxeludes the

other In adlition, two major deécts detected in visions. Under these @risions,a special bank

instead of heing the seller iempt to epair the
defects. If gpods hae a single defct and the
seller decides togpair thema customer ma

enteed into a bank's inteal pledg register.
The nev Pledg Lav specifes fedures of this
secuity so tha banks mg use it with moe
comfort than bedre.

The nev regulations esthlish a centalized
pledge registration system waich will be used
to alet other ceditors &out the gistence of a
creditor's lien on a p#cular piece of colleeral.

not teminate the sales corgct. But if a second A computeized cental register of pledgs will

repair is equired, this gves the customer the
right to demand thahe seller povide non-
defective goods.

Undefined Words Creae Difficulties
Mary intempretaion problems mg arise out

of this amendment to the @i Code because
the nev regulaion uses undéfed words like

constitute the hetof the system eeed ty the
new Pledg Law. The pled@ registry, main
tained ly district couts, will be accessile to
the puliic.

The nev reguldion stipuldes tha a pledgr
may be pohibited flom selling or encumbiy
the pledgd popety. Under the cuent egula
tion sud prohibition mg not be imposed on a

"substantial defct". Sud words will need to be pledgor. However, since the pledg register is

defined by the Supeme Courif any waranty

accessile to the pubc a crditor is not

cases & filed for its opinion. Since the amend released fym its duty to bedk whether a par

ed waranty and guantee egulaions came
into force on December 28996,no0 Supeme
Coutt judgments hee resohed ary of the sub
stantial intepretaion problems.

Neverthelessall

ticular asset is atad/ pledged as colleeral
under anothergieementThe sameagulation
also hanges the povisions br execution po-
ceedingsand intoduced n& methods dér
creditor's to stsfy pledge ayreements.

commentaes to the
amended @il Code
emphasie tha this reg-
ulation credes a
so-called "customer's

the former "pioducer's
and seller's méet".
Undoubtedy, this nev
reguletion will have a
substantial impact on
spae pats deales'
opertions.

[] All commentaries to
the amended Cvil Code
emphasiz that this reg-
ulation creaes a
so-called‘customer’s
market’ as opposed to
the former ‘pr oducer’s

and seller's market’. []

The nev reguldions
discussedlzove thange
the daracter of some
legal instuments vhich
have been used in eco
nomic actvities by mary
entities.Although dang
ing the varanty and
guamantee la, as vell as
introducing a ne pledge
system is xpected to
impact the bsiness oper
tions of all enteprises,

New Regulations on Pleddng

Another nev regulaion which has alead/
been adoptedybthe Rudiament and wmich will
come into érce on drualy 1, 1998 is conneet
ed with the ihancing of spar pats deales'
opeitions. This nev Law on Rejistered
Pledges and PledygReistry regulaes issues
which may be impotant for spae pats deales
who wish to &pand their actities and seek
financial suppdrrequest loans &m banks.

In actual banking pactice a pled@ is used
as a secitly based on gneal Civil Code po-

purchased gods entitle a customer to demandpledge allovs a détor to etain possession of

that new goods be pvided to the customer

its collaeral. Ead pledg agreement rast be

spae pats deales, run-
ning small and medium-®d hisinessesnay
find them paticulary interesting

This atticle was pepared by Led Najbauer
an atorney with the lav ofice of Hgan &
Hartson inWarsaw. m
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TIPS FOR SUCCESS IN CENTRAL EUROPE

CENTRAL | recenty atended a comfrence in LansingMichigan oganized by the Stée of Michigan bbs Commission
/EB?gFr\DA%TNE entitled “The Czch Repubic: An Emeging Market” The conérence vas dtended ly about one hundd
Michigan companiesnostly automotve related, who were in seath of informaion eéout and oppdunities in
Cential Euope Only about four or fve of those psent vere alead/ doing husiness in Cerdit Euope so as the
spealers spole and the tiendees listened and questionedw the"why” and“how” to do lusiness in the @Gxh
Repulic, | began witing my own notes hout why | thought a companshould consider doinguBiness in
Cential Euope and he they should @ &out doing it. In spending the lastdweass stating our avn opegtions
in Cental Euiope attending seminaron Cenil Eulope and coering the stoies of breign companies o have
successfull or not so successfylienteed Cental Euope | have made aummber of obsestions which may help
foreign companies plan their eptnto the egion, and help Cenal Euopean companiesnfl patners. Hee ae a
few of those obsertions, othess will follow in future issues:

1. Greenfeld opestions ae a hug commitment. Unlessoy ae a major mamfactuer, Joint Ventue is the
right ansver. JVs dve you maket expettise and customsr Develop contacts. Stawith your best customer and
ask br leadsthen use edccounty’s investment deelopment dice, then gproadc local investment fundsadr
more contacts and assistan&mow all the egional players in your businessthe CEAR can mduce Competitie
Intelligence Rports speciic to your industy. ForeignandCential Euopean companies should solicit indgesr from potential paners.You can
do this ly listing your compawg and your intentions on the CEARutomotve Industy Intemet Directoiies d http://wwwcearcom or
http://www.autoindusty.com,or by advertising in the CEAR or othelegional pullications.

Ronald F SuponcicJr.
Pubisher

2. In tems of salesindividual county maiket sizs dont mater very much. Your compawy’'s emphasis should be oroducing in a Cenal
European counyrin order to sell ifst to the Cenad Euope egion andWesten Euope and secondo Russia andoir export to other unique
former Easter Euopean contacts in placesdikndia andAfrica. This gves you a nuch better idea of the szof the oppdunity.

3. In tems of opeations,if you ae consideng ary one Cental Euopean counyt, you should consider them all. Opparities hange
rapidly as the esult of nev projects,new legislation, chandng labor situgions,and other dctos. Consider thesadtois and mak your decision
based on he they relate to your specifc business andagur or your patner’s curentcustomes & the time yu ae read/ to commit.

Continued in Future Issues
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Poland

INTERVIEW WITH THE POLISH AGENCY
FOR FOREIGN INVESTMENT

AUTOMOTIVE SECTOR INVESTORS FIND HELP AT PAIZ

The Plish Ageng for Foreign Investment
(PAIZ) is a non-pofit ageng/ organizd to sup
port foreign investos duing the irst stg of
their investment in 8land PAIZ helps éreign
companiesifid polish patners for joint ven
tures,provides inbrmation about economic
conditions in edt industial sector sub as
local taves,legal regulations,and salay levels,
and notifes investos aout investment incen
tives. If contact mst be made with local
authoiities, PAIZ can arange meetingsas vell
as malk ary special arangements thiaare
needed with angovernmental political boyl

The CEAR spole with the RIZ's Daniel

Polish Fat but also to Itay and other Ft fac
tories in Eubpe The foreign patner had bhout

the fund or Ministy of Piivatization, or local
authoities if [the compay is] stae-ovned and

30 emplgees,one of the smallest companies contolled by local authoities. The pocedue

I've worked with. Usualy the companies ar
medium-sized, about 300 verkers.

We teamed [thedireign cdle compay] up
with a Polish compaw tha was similar in sie.
There ae a nmber of poduces of sut
cables in Pland tha are bigger, but the com
pary told me thg didn't want to be
overwhelmed ly the Rlish compag. They
were looking br a similar pamner, a family
businessThey wanted someone o knavs
how to coopeate. So | poceeded toifid sud

Zbytek,a Project Manger who assists potential a compa.

investoss in the automote sectar

CEAR: What's your role & PAIZ?

Zbytek: My personal job as mject mang-
er is to assistdreign investos when thg
travel to Poland Usualy | receve from for-
eign investos a list of inquires, so | contact
different people in 8land to ind replies to all
the questionsWhen we meet with local
authoities, I'm there to ty and &plain the
investor's intentions and tx@ain to the
investor the spedi local requirrments or
local situdion. | cannot infuence [the deei
sion] of the authaties.

CEAR: What types of companies
involved in the automotive sector hae you
helped ind partners in Poland?

Zbytek: [We helped] a umber of sub
investos, including companies wolved in the
production of tetiles and meerials for seds,
different plastic equipmenbf cas, aluminum
truck boxes,low voltage cales,and ignition
cables.Ther were a umber of companies
interested in the ignition d#e sector in
Poland

CEAR: Is the ignition cable compary
you helped nav operating in Poland?

Zbytek: Yes,they alread/ estdlished a
joint stock company and the companhas
stated opeations. They suppy cables mainy
to Fiat and thg are in discussions with
Daewoo.And the/'re not just deliering to

I have some kneledge éout the industy,
so | knav who's poducing vha. | made a list
of different companies and theréign compa
ny visited all of them and decidedhe was the
best,who had the best thoolagy and best
organizdion. For the Plish patner, they told
me thg had no poblem with tednolagy, but
they [needed] n& maikets.They were supph
ers mainy to FSO — taken over by Daewoo
— and thg are still kegping this contact hut
they are afraid of Dasvoo's [supplies pehas
ing] policy. So br the Rlish patner, the nev
pattner means sales Eat in Poland and Ita.
For the Rlish patner, it's a good solution.

CEAR: How long did this deal take, from
the day the foreign compary came to yu to
the day the contract was signed?

Zbytek: Half a year It was quite quik.
Tha was umisual. Usuall people a& not so
quick with their decisions. éreign irvestos
come heg, collect information, visit would-be
paitners, look & special economicanes,and
malke contact with local authibies. Usualy
they have in mind other counes like
Hungary or the Cech Repulic so the are
just testing the possibilities her

If they do decide to g ahead with Bland
the net stage is to fnd the poper pamer,
visit the patner, ched out the fnancials,and
find out if the companis managed by a
naional investment fundThen thg must visit

is quite long

If a foreign irvestor is decisie, he can po-
ceed ery quickly. | have a mmber of inquires
from supplies of components to GM.hey
know tha next year GM will stat with pro-
duction so thg must be hez by the end of this
year to starproduction and ajanize their sup
plies.They can't be just aywhere in Euppe
They must be hex and within a shodistance
from GM. So with these peoplall the poce
dures ae ging quikly. They must.

CEAR: How many sud inquir ies hare
you receved?

Zbytek: I've been contactedytsbout 20-25
supplies. But | knav tha a rumber of them
have not contacted me becauseytladread/
have patners in Poland with wvhom the/'ve
contacted in the past. I'm not needed

CEAR: Any other interesting projects?

Zbytek: We ae also irvolved in big po-
jects like theGeneral Motor s project in
Gliwice. That was sub a big poject tha it
overloaded the geacity of FAIZ. It was so
huge tha the Plish govemment vas irvolved
We prepared calculéions for the Plish kusk
ness plan to deterine which locdion was
most suithle for us. Silesia &s olviously
suggested due to its high unemphoent and
[availability] of skilled workers. So ve rec
ommended Silesia as the belbice All
regions in Pland vere \ery interested in gt
ting this factoyy.

GM's decision to imest in Bland helped
speed up the pcedues br the special eco
nomic one pogram.All the authotties in the
cental and local gvemment had to wrk had
to be on time with all the peerwork and egu-
lations for the special economiore in which
GM's investment \&s mades
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New Registrations in Slovenia by Manufacturer

Manufacturer Jan. Feb. Mar. Apr. May % May Jan.-May % Jan.-May
Renault 556 1,293 1,400 1,694 1,430 21.82 6,373 20.91
Volkswagen 412 720 754 1,075 897 13.69 3,858 12.66
Fiat 329 685 582 684 574 8.76 2,854 9.36
Hyundai 253 426 433 517 362 5.52 1,991 6.53
Skoda 285 355 426 564 356 5.43 1,986 6.52
Ford 137 257 369 544 403 6.15 1,710 5.61
Opel 141 241 345 527 321 4.90 1,575 5.17
Citroen 48 307 366 471 342 5.22 1,534 5.03
Daevoo 77 153 268 343 267 4.07 1,108 3.64
Sed 101 180 209 320 271 4.13 1,081 3.55
Peugeot 55 102 223 293 123 1.88 796 2.61
Audi 81 117 176 183 176 2.69 733 2.40
Suzuki 79 130 145 207 142 2.17 703 2.31
Rover 68 86 119 182 139 2.12 594 1.95
Honda 64 90 140 175 91 1.39 560 1.84
Kia 38 75 57 173 152 2.32 495 1.62
Lada 68 77 93 124 96 1.46 458 1.50
Nissan 32 66 85 150 68 1.04 401 1.32
Mazda 23 78 57 82 54 0.82 294 0.96
BMW 27 31 51 80 53 0.81 242 0.79
Alfa Romeo 22 56 37 39 36 0.55 190 0.62
Mercedes Benz 13 27 46 48 34 0.52 168 0.55
Volvo 11 39 26 50 33 0.50 159 0.52
Mitsubishi 18 22 21 48 35 0.53 144 0.47
Toyota 14 15 25 48 21 0.32 123 0.40
Subau 15 16 15 45 23 0.35 114 0.37
Proton 6 24 18 23 24 0.37 95 0.31
Maruti 11 7 12 4 1 0.02 35 0.11
Jeep 9 12 1 9 3 0.05 34 0.11
Chrysler 1 0 1 8 6 0.09 16 0.05
Lancia 4 3 3 2 4 0.06 16 0.05
Ssangong 0 1 2 1 5 0.08 9 0.03
MG 0 0 1 2 3 0.05 6 0.02
Cherrolet 1 0 0 0 4 0.06 5 0.02
Porsche 0 1 0 2 2 0.03 5 0.02
Daihdsu 1 1 1 1 0 0.00 4 0.01
Pontiac 0 0 2 0 2 0.03 4 0.01
Dodge 0 0 1 1 0 0.00 2 0.01
Jaguar 0 1 0 1 0 0.00 2 0.01
ARO 0 0 1 0 0 0.00 1 0.00
Ferar 0 0 0 0 1 0.02 1 0.00
Pud 0 0 0 1 0 0.00 1 0.00
Sad 0 0 1 0 0 0.00 1 0.00
Total 3,000 5,694 6,512 8,721 6,554 100.0 30,481 100.0

Souce: Revoz dd.; HyundaiAvto Trade
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Top Selling Rassengr Car Models in Slovenia in 1997

Manufacturer/Model Jan. Feb. Mar. Apr. May % May Jan.-May % Jan.-May
Renault Clio 231 444 649 763 482 7.35 2,569 8.43
Renault Mgane 180 506 448 526 482 7.35 2,142 7.03
Volkswagen Rolo 228 435 416 563 459 7.00 2,101 6.89
Skoda Felicia 285 355 426 561 340 5.19 1,967 6.45
Fiat Punto 176 261 215 357 303 4.62 1,312 4.30
HyundaiAccent 152 283 301 278 179 2.73 1,193 3.91
Volkswagen Golf 112 179 211 332 318 4.85 1,152 3.78
RenaultTwingo 51 194 195 236 276 421 952 3.12
Ford FHesta 58 149 204 277 181 2.76 869 2.85
CitroenAx 26 206 164 218 133 2.03 747 2.45
Daavoo Neia 44 88 175 241 191 291 739 2.42
OpelAstra 63 102 172 241 134 2.04 712 2.34
Citroen Saxo 16 62 146 214 167 2.55 605 1.98
Hyundai Lanta 79 111 95 176 140 2.14 601 1.97
Fiat Uno 66 219 193 92 28 0.43 598 1.96
Sed Cordoba 60 103 112 132 116 1.77 523 1.72
Renault Lguna 41 103 76 126 159 2.43 505 1.66
Peugaeot 106 4 43 162 223 69 1.05 501 1.64
Honda Cvic 56 87 124 148 71 1.08 486 1.59
Volkswagen Rassa 58 84 105 134 87 1.33 468 1.54
Total 1,014 1,680 1,923 2,883 2,239 34.16 9,739 31.95

Souce: Revoz dd.

1997 Poduction of Clios & the Revoz/Renault Plant in Slavenia Ca Prle Gro(v\'\//ltirlm“?ng)entral Bl

Month  Units  Exports  Domestic Sales*  Domestic Sales* Country 1996 2006 % Change
(local production) (imported cars and LCVs) )
1/97 6,841 6466 375 684 Bulgaria 13 16 230
2197 6,644 6,295 349 1,290 Crodia 07 11 57.1
3/97 7,639 7212 427 953 Czech Rgudic 32 43 343
4197 9,996 9,418 578 1,009 Hungary 22 26 18.2
Total 31,120 29,391 1,729 3,936 Poland 74 99 337
Romania 2.2 3.0 36.3
*Domestic Sales irlade sales in the g&s on the teitory of the brmerYugoslavia. Slovak Repudic 1.0 14 40.0
Souce: Reoz dd. Slovenia 0.7 0.9 28.5
Total 18.7 24.8 32.6
Souce: Knibb, Gormezano & Brtners

Top 10 Commecial Vehide Selless in Poland (YTD April 1997)

Make Volume I\S/Ir?rket Volume gﬂ:rket
are are R A
1997 % 1996 % Passengr & Commercial Vehide Sales
1  DAEWOO 4,697 26.26 5,298 39.15 Model Jan. Feb. Mar. Apr. Total
2  DAEWOO 4,484 25.07 3,296 24.35 Ka 48 101 149
MOTOR POLSKA Fiesta 65 210 165 57 497
3 FIAT 2,282 12.76 1,981 14.64 Escot 211 212 194 335 952
4  CITROEN 1,511 8.45 636 4.70 Mondeo 72 80 8 98 336
5 FORD 987 5.52 438 3.24 Scopio 1 5 0 1 7
6 MERCEDES 838 4.69 437 3.23 E_"J‘SSte\r}ngOta' 349 207 293 392 ;941
7 VW 553 3.09 374 2.76 C'sj ﬁzra” 7 s 8 6 o7
8 PEUGEO 547 3.06 24 0.18 Escot Van 1 1 o0 1 3
9 SKODA 452 2.53 0 0.00 Transit 65 62 81 101 309
10 RENAULT 431 2.41 248 1.83 Commercial Total 73 73 93 108 347
TOTAL 422 580 586 700 2288
Souce: SAMAR s.c Souce: Ford Hungaria
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Poland

OPPORTUNITY SPOTLIGHT

This month's Oppotunity Spotlight £aures
the distibution arm of a laige westen engne
component manofacturer, and a Plish maru-
facturer of frictional linings. Representéives
from these companies spokvith the CEAR
about their usinessesfuture plans,and
obsewations aout the Rlish market.

Perfect Circle Distribution
Europe (Dana)

Mir ek Staniszawski
Distribution of Dana Products

Company:

Contact:
Business:

To tale ad/iantage of Poland's booming auto
maiket, Perfect Ciicle Distibution Euope
(PCDE),based in Fance is kuilding up its
paits distibution netvork in Poland Perfect
Circle, owned ly the massie Dana
Corporation, produces pistonimgs, piston pins,
camshaftscylinder sleges,and \alve sleees.

For naw, PCDE's plan is to dishute piston
rings, piston lines, and \alve cells in Bland
PCDE is also wrking in Poland withVictor
Reinz,another Dana compgrwho produces
gaslets,sealing poducts,and heashields.

According to Mirek Stanisawski, PCDE's
Easten Euopean Sales Magar, Poland is the
first county in the egion where the Rrfect
Circle distibution netvork was actvated Other
counties cwered ty the netvark include the
Czedh RepuHtic, Slovakia,Hungary, Slovenia,
Bulgaria, RomaniaCrodtia, Serbia Albania,
Estonia,Latvia, and Lithuania.

Choosing Distibutors Perfect Circle has
estdlished greements with distoutors
throughout Bland "We've chosen the big com
panies wo ae financialy well estédlished and
who ae not dealing with competitsrpiod-
ucts," said Stanigavski. "They must be ale to
sell our vhole mange."

Major Trends inAuto Parts Sector "The
major tends in Bland ae the epid develop-
ment,the emphasis on qualitgnd the sting
competition," said Staniswski. "There's not
much room for a elaxed way of selling - it's
becoming a wstenized jungle”

Another tend noted Y Mauiice Caynacq,
Sales Diector br PCDE,is tha distibutors in

Poland ae becoming ma sophisticed
"They're using moder westen maketing tools
but & Easten Euopean pices," he said
"They're \ery clever people - thehave mong,
they know the poducts,and thg know the
supplies." Polish distibutors knav all the
tricks of the tade and cannot be undstima-
ed he adled

"You can see the constanogress.an
increase in inestmentand see the emphasis
being put on m&eting and adertising and
gaining maket shae," said Stanisavski.
"People ae getting moe piofessional.”

Outlook for the Future In the engne pats
maiket, professionalism and specialtaa is
the lkey to suwival in Roland "In our narow
maiket, there ae people Wo ae alead grea
specialists and oplthe \ery few professional
ones will suvive," said Stanisavski. "It's not
only the big companiesut [companies with]
clear specializon and pofessionalism."Also
important is stugling and inceasing pur
knowledge of the mdket. "It's \ety easy to
miss something said Stanisavski. "You hae
to ke your finger on the pulse all the tinfe

Fomar SA.

Jan Kieszkowski, Trading
Manager

Brake linings and dutches

Compary:
Contact:

Business:

"We're the bigest manfactuer in Poland
and one of the ten higst in Euope" said
Fomar's an Kieszlowski, referring to the com
pary's cgacity for making fictional linings br
vehides. Fomar poduces asbestosef bake
linings and tutches br motor \ehides, trains,
and a@ricultural madines. "W pioduce edat
month 1.5 million pieces," he ded The com
pary emplg/s eout 700 verkers, with 450 of
them emplged diectly in production and the
remainder in@seath and deelopmenttedni-
cal, constuction,and ofice positions.

Mar kets About 35% of Bmar's poduction
of frictional linings is supplied to OEMSs in
Poland including Fat and Dawoo FSO The
remainder is supplied to the afteket and
exported Expots accountdr 15% of mar's
salesand makets eaded indude the Ced

Repubic, Slovakia,Hungary, Gemary,
Lithuania,ltaly, and drdan.

New Production Plans According to
Kieszlowski, Fomar has plans to inease its
production caacity "We plan to deelop our
CV linings poduction and mak danges to our
brake pad poduction," he saidTwo yeas ayo
we huilt a newv line for brake pads and mowe
plan to incease [poduction].”

Fomar nust incease its CV linings pduc
tion because demand is higher tharrenir
cepacity Fomar's shar of the Blish CV lin-
ings maket is 40%. "V& must incease our
shag," said Kieszkwski.

He adled thathe compay also has plans to
implement lines gaed tavard production of
frictional linings br westen cas and tucks.
"Last year thee was a big inaase in car sales
in Poland" he said "We epect in 1-2 gas
demand hex [for our poducts] will incease so
we nust pepare the compan"

Sales Inceasing "Eac year flom 1992 to
1996,our sales in@ased 7-10%," said
Kieszkowski. "Our sales & seasonalyith a
decease aithe end of thegar and an inease
a the beinning, and we epect the sameend
for the na&t year" According to Kieszkwski,
there ae &out 30 bake pad poduces in
Poland who tayether coniol ébout 30-35% of
the maket. "For us,it is impottant to tale this
maiket for our compan”

Reseach & Development "We hae a big
reseach and deelopment dpatment and \&
have and can duce br customes nav prod-
uct formulas and modeized maerals," said
Kieszlowski. The R&D dgaitment also per
forms poduct testing seices.

Privatization Fomar is curently undego-
ing the pivatization process. "W epect a
good esult br us," said Kieszbwski. About
75% of the companwill be puichased i a
westen compag from the fiction lining see
tor. "Privatization will give us moe access to
westen makets,give us a lwader poduct
range, and modatize our mahinery."

Goals Fomar plans to &g suppying
OEMs and to in@ase its CV linings pduc
tion. "We hae a plan [to inarase our méet
shae in Poland],and after pwatization it will
be nuch easier to [implement],” said
Kieszlowski. m
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Top 10 Best Selling Models in &and (YTD April 1997)

Passengr Cars Commercial Vehides
Light Commecials Medium Commegials

Fiat Cinquecento 20,852 FSO PlonezTruck 4,568 FSC - Lullin 3,455
PF 126 18,737 Fiat Cinquecentd&/an 1,323 FSC - uk 1,029
FSO - Plonez 18,254 Citroen C15 1,289 Ford Transit 740
Daavoo Tico 9,727 Fiat UnoVan 523 Mercedes Spnter 433
Fiat Uno 9,488 Skoda Pi& up 452 Fiat Ducao 416
Daavoo Neia 8,466 Peugeot Rartner 398 VW Transpoter 381
Fiat Punto 6,614 GM - Opel Combo 328 MercedesVito 375
Skoda Felicia 6,376 Ford Courer Van 214 Iveco Daiy 198
OpelAstra 6,285 Renault Expess 170 Peugeot Bocer 138
Renault Mgane 6,017 FSO Plonez Cago 129 Kia Celes 136
Souce: SAMAR s.c

New Car Sales in PBland: 1992 - 1997

Ytd April Ytd April %
1992 1993 1994 1995 1996 1997 Change
Passengr Cars
Local Poduction 144,748 170,549 199,724 206,284 76,287 112,516 47.49
Import 54,531 71,059 50,558 58,754 57,806 61,708 6.75
Total 199,279 241,608 250,282 265,038 134,093 174,224 29.93
Commercial Vehides
Local Poduction 19,665 18,475 21,413 27,984 11,966 14,156 18.30
Import 3,250 5,497 2,542 3,962 1,568 3,730 137.88
Total 22,915 23,972 23,955 31,946 13,534 17,886 32.16
Souce: SAMAR s.c

Car Registrations in Poland
Compared toWesten Europe

(YTD April 1997)

Top 10 Car Selles in Poland (YTD April 1997)

Country 1997 1996 % Change
Make Volume  Market Volume Mar ket 1 SWEdeT 74,700 55,600 34.35
Share Share 2 Poland 174,224 134,093  29.93
3 ltaly** 857,000 689,700 24.26
4 Greece** 56,800 51,300 10.72
0 0 ’ ’
1997 % 1996 /0 5 Spain* 329,000 299,800 9.74
1 FIAT 60,742 34.86 54,721 40.81 6 Finland 41,000 38,700 5.94
2 DAEWOO 40,134 23.04 27,248 20.32 7 UK 732,300 693,700 5.56
} 8 Ireland** 63,200 60,500 4.46
3 GM-OPEL 14,020 8.05 9,389 7.00 9 Nethetands** 203,800 197,200 3.35
4 RENAULT 10,920 6.27 9,072 6.77 10 Denmak** 52,800 51,200 3.13
5 FORD 6,797 3.90 3,976 2.97 11 Luxemboug 13,200 13,000 1.54
6 SkoDa 6376 366 4517 337 13 Switzfand™ 100,600 103,200 2.52
witz , , -2.
8 VW 5,667 3.25 5,381 4.01 15 Gemary** 1,213,100 1,254,200 -3.28
9 CITROEN 5,144 2.95 2,861 2.13 13 ielgun:* 183'188 E%ggg -i-zlgg
ustia , , -12.
10 PEUGET 4679 269 3,900 291 18 France 570,000 737,100 -22.55
Source: SAMAR s.c * - Grey Impott not induded
** - The igures Pr these
counties ae povisional
Source: SAMAR s.c
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Profile Contirued Fom Rage 1

CEAR: How has Déica’s marketing
strategy changed over the last few years?

Chabowski: In the pastall maketing was
provided by the Plish ForeignTrade
Compalty CIECH. Everything was centalized
and it was impossite [for the fctoy to do
ary maketing]. After our pivatization in
1994,we stated our [evn maketing].

CEAR: How is your marketing organiza-
tion structured for the Westemn European
markets?

Chabowski: We have direct contact with
ourWesten Eulopean dealar In the Bitish

CEAR: How extensive is your use of
Goodyear's distribution channels?

Chabowski: We eport more than 42% of
our sales andf course our eports ae sold
through Googlear dhannels; w ae a pat of
Goodyear Goodyear has stéed to poduce in
the Dévica factoly some Googear poducts
and then sells theseqatucts though
Goodyear dannels. Our tés br export are
being sold though our tade as wll as
Goodyear dhannels.

CEAR: What is Debica doing to keep up
with the rapid growth in the Central
European tire market?

Chabowski: Most impotant is diangng

market, we've had
very good relaion-
ships br more than
15 yearss with two big
customes - Kwik-Fit,
who has mag than
900 sevice stdions
in Grea Britain and
50 in Holland and
King RoadTires who
owns indgendent
sewice stdions in the
British maket.

[]We've startted to change
our strategy by looking
for other dealers. We
don't want just one dealer
in eadh market, we want
to expand our activities.
We're looking for other

big customess. []

the mentality of our
people

CEAR: That's a
difficult task. How
are you doing it?

Chabowski: It's
very difficult, but when
| stated in ny position
in 1991 first | changed
the top mangement.
In three months|
changed 80% of the top
fifty managers. Tha's

In France ve've
had a god elaionship br five years with the
big independent dealer themho puchases
our tires br the vhole county. We hae the
same [arngment] in the Genan and Italian
maikets. In ede maket we hare one or ma
customes. And just nav we've stated to
change our stategy by looking for other deal
ers. [We dont want] just one dealer in €ac
maiket, we want to &pand our actiities.

CEAR: What kinds of partners are you
looking for in these makets?

Chabowski: We're looking br other big
customes. For example in Spain ve hae
our sales dfce which covers Spain and
Portugal with moe than 5 deendent dealsr
in these countes. We hare the same polc
in Cental and Easter Euope In 1996 we
opened tw sales dfces in Kies and in
Budaest. Of cowse these mdets ae not
the same as [those in tiiest] because of the
taxes and dutiesThe Eastar Euiope maket
is especiajl a poblem. Ukmine has an 85%
duty tax. Russia and the Ulne ae \ery
tough makets. In 1997 w will open a couple
additional sales dfces in Cental and Easter
Europe but [the locdions] ae not pulic
information right now.

a big dang. Huge
change. | worked with ind@endent psylwlo-
gists and sociolgists to test almost 200
people and flom this goup | invited some to
be mangers. And, of couise we stated spe
cial training pograms br them. Fom ny
point of view, it was essential to our success.
Select theight people ér the top marnge-
ment positions and edueathem.

CEAR: What are some of the spedi
ways you are training your people?

Chabowski: One-on-one #ining special
seminas, and a lot of

adat to a fee maket. [Changhg] from a
production mentality to m&et mentality

Wha tha means is thaeat of our work-
ers, not only from sales and miagting hut
from all dgartments,had to think hout the
customer Outside customsr- our dients -
and inside customsr For instancefor the
R&D people their inside custonteae the
production and sales and rkating deat-
ments. Br production,their inside customer
is sales and mketing and lgistics. Of
course this is dear for Westen peoplebut it
wasnt clear in Pland andn Cental Euope

The intioduction of this idea - the inside
customer - \&s \ery impottant. The most di
ficult thing was fnding the ight people to be
the leades of this pogram,because one to
two yeas is not enough time to tdathem.
Because of thid,had to [enlist] the help of
psydologists and sociolgists [to ind poten
tial leades]. It was essentiafrom my point
of view.

And, of course the job of esthalishing the
right coopeation with the unions as \ery
important. We spent a lot of time in discus
sions with union people and union leader
The point of this s to shar the union tha
[the poposed banges vwere essential] and
how [we were going] to do it. Very simple
And wha was the impdant issue dr unions?
Monegy. The arerage salay in our compan in
1991 was dout 80% the \werage salay in
Poland And over the n&t three years, our
salares were 125% of theaerage. This was a
simple fct for the union.

We shaved them the USD 90 million in
total sales in 199%nd hev it would be USD
190 million in thee yeass,and USD 230 mil
lion in 5 yeas. Because of thisur stategy
was [accpted]. The

business and semiuibi-
ness tips to male
contact with other ter
produces, raw maerials
produces, and mabin-
ery malers.

CEAR: Are you
happy with the results?
Chabowski: Yes,of
course When ve stated

[1There was no other
way to win in the
emerging markets.
Build the right strategy.
Hir e the nght people
And work together with
the unions.[]

union leades belisred us
after we [provided] facts.
Tha is the ight way.

In the bginning, how-
ever, it was terible.
When after one or to
yeass they sav tha
everything was all ight,
that [our stategy was
working as ve said it

with our stetegy, we
divided the pocess into tw stes. The first
step was the ecovery and estuctuiing
process.The essentiallmangs needed to

would], from the [ising]
salares,to nev investmentsnew products,
and nev makets,they were hpy. They
acceted eerything. Of couse at the bgin-
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Profile Contirued Fom Rage 12

ning it was impotant to sell to them the str
egy. There was no other ay to win in the
emeping makets.

vice stdion system. Our assumption [unger
ing the esthlishment of this system] as tha
the Polish customer quidy [adopted the ltar
acterstics] of aWesten customer That
means thg want to

Build the ight
strategy. Hire the
right people And
work together with
the unions.

Of course
behind all of this is
people And it's
much easier toind
moneg than to ind
the iight people

ment positions.

CEAR: What's
the most impor-
tant leadership
skill to have in
this market?

management. []

[1 The most impottant thing
is to make the compary a
learning organization. And
to find the right people and
put them into top manage-

open minds. Gve them the
right amount of responsibilr
ty and authority, and
establish an amosphere of
teamwork on ead level of

buy immedigely and
they expect pofession
al sevice. The
challenge was hev to

go to the customer and
give them this seice.
Thus,we stated or our
Decat frandise ser
vice stdion system in
1995. We had 50 fan-
chisees in 1994 andyb
the end of 1996 almost
300. The netvork cov-
ered all of Pland
Maybe in the futue
we'll cover other coun
tries.

feople with

Chabowski:
The most impdant thing is to mak the com
pary a leaning oganizdion. Leaningis a
never-ending pocess.And to [find the ight
people] and ivite them into top mamg@ment
positions. Rople with open minds. ifd the
right people give them theight [amount] of
responsibility and authity, and esthlish an
atmosphee of teamwrk on eab level of
manaement.

Everything is leadeship. Hav to practice
it. How to find it. How to gve emplgees
authoity and esponsibility But,of couse
it's impossikte to do eerything alone Tha's
why the top mangement team mmst cede [a
sense of] teamark. It's very important.
Everyone nust undestand thathe pocess of
change in our counfy and in our egion is
very fast. And so we have to undestand hav
fast customer bekir is changng, and ecay-
nize the vays in which we [can adpt to] these
market changes.

The most [success
ful companies] &
those vhich creae
chang and cede pos
sibilities. It's
important to be the
leader of bange and
to crede the maket.
Not just to vait and
react. [fr instance],
we stated in 1993
with our frandise ser

Imports
TOTAL

Locally Assemlted Escots
Locally Assemlted Transit \ans

CEAR: What is
Debica’s biggest adrantage over its com
petitors?

Chabowski: In Cental Euope our quality
and sales netwk. We hare 300 Decdrsta
tions and an atitional 600 authdrzed sevice
staions. We hare a better deeloped disibu-
tion network. Our goal for the egion is a
20-25% maket shae in eab county in ead
product.

CEAR: What special programs do yu
have for impr oving your quality?

Chabowski: We call our pogram Total
Quality Cultue. We ae working together
with the best specialistsdim Googear In
the net year our goal is to be on the same
quality level as our paner Googear in areas
sud as endwance appeaance and vaste
reduction. We have detailed gals in theTotal
Quality Cultue piogram. Not just ideadut
ideas [baked ty] numbes.

Jan. 97 Feb. 97

253 516
44 158
284 1402
581 2076

Souce: Ford Distribution

CEAR: What's your biggest dallenge in
the future?

Chabowski: To be a leader in Ceialr
Europe And to be the best in the Gogzhr
family in Euope In eat ara,not onl in
the costput in products finance goals,and so
on. But essential is to be a leader in Cantr
and Easter Euiope

CEAR: What's the key to achieving this
status?

Chabowski: To be the best. Ifgu hare
the ight goals and if ypu can ind the ight
way to adieve those gals,tha’s all [you
need]. Butof course it's impotant tha we
have & present a sttegic investor We can
use the esouces of the sategic investor
their knavledge in reseach and deelopment,
their mangement and méeting skills,and
their pioduction tebniques. Tha's ety
important. We have a \ery good elaionship
in ead area with our paners from Googear
And, of couise we hare \ery good, success
oriented peoples

CENTRAL
EUROPE

AUTOMOTIVE
REPOR

Fir st Quarter 1997 Sales ® Ford Distribution in Poland

March 97 April 97 TOTAL
908 1102 2779
249 190 641
1229 948 3863
2386 2240 7283
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Poland

FOCUS ON INVESTMENT

WIX FINDS PARTNER IN THE POLISH FILTER SECTOR

Looking to esthlish a \ehide filter maru-
facturing base in Cengél Europe WX
Filtr ation Products came todfand Wx, a
Dana compam found a pamer in the Blish
compaly Hitron. Hltron mamfactures and
supplies fuelopil, and air flter replacement ele
ments to the major OEMs iroRnd The
agreement beteen the tw companies as
expected to bdrfalized in iine The CEAR
spole withWix's Richard Celer European
Development Manger, about the compayis
purchase of Htron.

How was the pur chase of Filtr on
unlike in vestments Wix has made in
other par ts of the w orld?

| guess the dierence vas the type of rgo-
tiation we had in Bland We were dealing
directly with the sole pprietor. The ngotia-
tions went \ery well, really because of the
reldionship we had with the wner As soon as
| walked though the door of ikron, | recay-
nized tha the compay was [un] in a Dana
style - thg're very open and theopesete as a
team. It's not a typical EasteEuopean com
pary, and I'e visited aéwv. Immedigely, we
were on frst name tems and the @sident vas
very open &out e/erything. He irvolved his
whole team.

We gproaded the ngotiations from the

point of view tha we wanted these people to beions of Hitron, we're

our patners. It wasn't a them and us siticm.
| asked our #omeys if they could compag our
negotiation style with the styles of other cem
panies vino've done deals indfand and the
remaked tha we totally involved the Blish
pattners and thg immedidely felt like they
were a pat of the team.We were \ery open
and as a consequencethvere \ery open.
There was no valking out of pboms or apthing
like tha, which gopaently hgppens in Bland
It was a joint ort. Both of us vere working
towards a common@gal and | think thewas
appaent fom the bginning.

What are y ou looking f or when y ou
review potential in vestment candidates?

Cettainly, someone Wwo can maafactue fil-
ters who has a god maket pesencegood
technology, and an open style of magement.

And someone with a vision\e found this
with [Filtron].

Filtron is unique As | said as soon as |
walked though the door | could sense their
style Other companies tend to benwrigid. If
you look & [Filtron's] mangement stucture, it
is vely flat, which is eflective of our oganiza
tion. Other companies&arery top heay. With
[Filtron], the impotant thing is to manfactue
and sell a god flter. That's rumber one

We're not &petts in this maketplace so we
want someone @/can ely on. Someone o
knows wher theg/'re going. The Hltron people
are fully aware of what's hgpening in Bland
in the neighbadng counties,and in the CIS
counties. They have a lot of &port business -
50% of what they marufactue is ported So
we're looking to them to delop husiness.We
will suppott them fom an ivestment stand
point. We're looking to ivest signifcantly in
the compan

We also gpect an rchang of engneeing
knowledge. And it's not just a one-ay
exchang. Ther ae two-way beneits. And |
think tha is reflective of our style We're not
going in as thewner and thés it. We don't
tell these guysqu hae to do it this \ay. It's
really a joint pogram. They're patners. Tha's
the way we look d it. If you look a the opea

and not a Ewpean manfactuer and he said it
was our stylethe fact tha we were so open.
The Eubpean companiesexe moe dictdori-
al, wheras ve said to themyou're the e&pett

in the aea and & look to yu to deelop it

with us. So it's a diérent style

What kinds of ¢ hanges have you
seen in P oland?

My first visit was dout a yar @o. I'm
very focused on autome and just the
growth in the car par has been amazing\nd
the inteest fom the OEMs.Ther's been a
dramdic interest flom the mauofactuers. You
have to be vhere the/ are. Tha's our philose
phy. It's impotant tha we're in the domestic
mairket, read/ to suppy the OEMs as a
domestic supplier

What's the big gest obstac le to for-
eign in vestment in P oland?

Very defnitely, the hureaucagy. Dealing
with the people &Filtron & ary level was
easy and things ere done immedizly.
Outside of thg getting things done in the
county is still difficult. Something lik send
ing product to Bland and dealing with the
customs systemThere's lots of pperwork. If
you miss dotting an "i" gu have to e-send
the irvoice It's not thaeasy It should be
automaic and et it isn't.

Do you plan to use Filtr on as a base
to reac h markets fur ther to the east, like

Russia?

Filtron allead/ exports signifcant amounts

not putting in ag Dana
people as sub. The
only new peson we'll
put in is a conuller.
And thd's it.

What was y our
big gest challeng e
during the Filtr on
purchase?

Poland. [

Knowing tha we

[1I’'m v ery optimistic
about Central Europe
Not only Wix-Filtr on but
the automotive industry in
Poland. That’s why we’re
here. | feel we're going to
see spectacularesults in

to the CIS counies so
we're looking & devel-
oping tha further
And, yes,we see
Russia as a sigmifant
future maket.

Are you still
looking f or other
partners in Central
Europe?

At Dana,we're \ery

found a god patmer
and tying to dose the deal quity. Ead time
| visit Poland things @& moving forward &
suc a damaic pace thawe're losing time So
time was citical.

Filtron had talks with lae Euopean ifter
marufactuers and it's eally an honor ér us
that they chose us. | agld the aner why us

interested in Cendal
Europe Filters ae just one of ourdy prod-
ucts. We're cetainly [looking for other
possibilities]. We've ciossed theirfst biidge
and with the Blish expettise we nav have we
can use theirgsouces to deelop not ory fil-

Continued on pge 18
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Poland

ACCOUNTING & FIN ANCE

POLAND’S NEW CUSTOM LAW... WHERE IS IT?

Whet is this ne/ law ? Hee we ae in
July, well May at the time of witing, and thee

is no sign of the e Customs Le. What has

hgppened?he politicians and customsfiof

cials were all sging it will be implemented in

Jaruary 1996,then &ruaty 1997,but without
a doubt in 6rce in dily 1997.Wha hgppened?
Does this piece of ggslation actualy exist?

Are we glad thait hasnt been implemented
yet?Wha impact will it hare?When will it

now be implemented?

Lots of questions. He we the anaers?
To some gs.To othes, it’s still wait and see

What is it?

The nev “Customs Code”has been a@ft-
ed in oder to help Bland fcilitate trade with
its intemaional patners, and to mak econom

ic investment
administetively much
easier and less cogtl

It is the frst major
piece of BRlish tax leg-
islation designed to
hamoniz Polish lggis-
lation and pactices
with European Union
legislation.

Where is it?

We nav must wait

until Jaruaty 1998 br implementtion of the
customs codeeven though it has passed

tivities will all lead to a shaompatiamentay
session wich could esult in futher delgs.

Do we want this piece of lgislation?
Yes.We need the e customs code to

replace the prsent lavs. There nust be a leel
playing field which can cede easier and

smoother @de with Blands patners. In adii-

tion, Poland needs to skotha it is serous
about EU membeship and thkit can enact

and implement EU Lggslation.

The positve aspect of this dgjas extra
time. Time for legislators to amend some of

the ruances in the pposed la. Time for cus
toms oficers to be better &ined and to
undestand the function of thedeslation.

function popety.

[1 New procedures sub

as inward and outward
processing eliefs will
reduce the duty lurden on
goods,as well as simplify
and speed up lgistics
operations. []

Time for customs to implement the IT net
work tha will be crucial for the nev code to

How will it impact
my business?

The Customs Code
introduces man
administetive plocess
es and prcedues
which ae nev to
Poland but which are
familiar to husinesses
opeiting in the EU

For those compa
nies tha have

estdlished contact mamifactuing or piocess
ing opertions in Rland new procedues sub

through the lgislative piocess and been signedas invard and outvard processing eliefs will
reduce the dutyuyden on gods,as vell as
simplify and speed up dpstics opeations.

by the Pesident.

The main eason ér the delg is thd the
code cannot be implemented without amending These invard and outward processing

existing and dafting complets} new legisla-
tion. Despite all of the lead timerfdrafting
the nev customs codecertain ministies were
unéble to daft and amendegulaions which

would hare endled the na law to function

and be dective.

However, will it actuall y be implemented
in January 1998?The Polish patiamentay
elections inAutumn,pulic holidays, and s

reliefs allov goods to be impoted and
exported exempt from duty, and subsequent
ly released dr fr ee circulation with a total or
partial exemption from customs duty

Temporary imports will also be afected
and will not be as dtr active as thg once

were. A tempoarry importt under the ne code
will only have patial relief from impot duties
and will be esticted to two yeas. In adlition,

ary duties due on theogds will hae to be
paid popotionally on a montht basis,and
even when the gods ae subsequentlexport-
ed the duty paid will not beefunded

So will anything change from 1 duly
199772

Although the Customs Code will not be
implementedthere ae a mmber of other lg-
islative changes tha will take efect.

An amended Ritocol 4 of the Ewopean
Agreement will be pplicable which will
chang the oiginating stdaus of cetain goods
from being Blish to EU and viceersa. In
shot, the county with the lagest ppcessing
percentaye amount will hge oiginating stdus.
The dang biings Poland in line with other
counties concaming nultilateral cunulation
or pan-eunpean cunalation.

In addition, there ae changs to the so-
called no-dawbad rule (the etum of customs
duty collected on non-@winating compe
nents). Fom duly 1 a full refund of customs
duty collected on gods &ported within the
so-called fee ones (i.ebased on thedgies
with the Euopean UnionEFTA, and CEFA
counties) will be possile for raw maerals
and semi-prducts egarded as dginating
from these @asWher gods ae coming
from third counties, the efund of the customs
duty will be esticted to 5 or 10%gepending
on the type of gods. Pesenty, a full refund of
customs duty is made on all imped aw
maerials and semi-mducts.

Amendments to CarAssemby
Regulations on Hold

The 1996 egulations on the assemly of
cars in Poland imposed some limitéions on
plant assemliies in Poland, such as requiring
permits for the duty free impott of car com
ponents br industrial assemlby. The pemits
are ganted ory to companies tich in the
petiod 1995-1996 pedimed assenilp and met
the lequirements of indusial assemly.

The Polish government originally
planned to amend the egulations in July,
but our understanding now is that it will
prolong the eisting provisions until the end
of this year. However, it is undear wha will
happen nat year because of the EUgpest
against the Blish plan to license companies
for industral assemly of cas. The Plish

Continued on pge 18
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Polish Automotive Parts and Components Supplies

Company
ZSM Ostow/Delphi

ZPP SiedIce
Tonsil

ZEM Elk

Zem Resow
Elmot

Stomil Olsztyn
Lear Seting Poland
TRW Polska

Mazzer Poland
HSO Kunice
PPG Indusies

St Intendional
Stomil Sanok
Intergrodin

FSO ZZMAnnopol
FSO Plast
Uranium

Lys Fusion Bland
Ersi Poland
Pol-Disc
Guss-Ex

FA Krosno

Pionier

Product

Radiaors, hea exchangers, heder coes,oil coolers
front suspensionscceleator pedals,
mounting badkets,sheet metal pts
loudspeakrs, spealer systems
hamessesheadlampstail lamps

instument panelwitches,fans,

brake fluid resevoir, air filters

relays, DC engne staters, regulaors, altemators
tires

seds

sed belts,air bags

fuel pipes
glass
chilled glasspaints

rubbermetal pats, flexible couplings,

steeing column tube & suppts, rubber pistons
door & boot lid @slets,windsceen & side

window gaslets,rubber & metal joints

sed sets,sed covers

loudspeakr covers, ventilaion insets, radiaor air ducts
plastic pats for cooling/heting system

plastic ppcessing ¥ injection molding pess,

extruding pess,hot plae welding

small molded pds, corks, pegs

bumpes, instrument panels & oers, loudspeakr covers
brake discs

brake discs

gas spings, steeing rods,ball joints

sheet metal p&s

Contact

JaruszWojtowicz
Krzysztof Budek
Piotr Farchanavicz
Piotr Marciniak
Andrzej Oliwa
Zdzislav Urbanski
Zbigniew Kosadi
Marek Pietrzak
Mr. Pasdo

n/a
Zbigniewv Kepka
Andrzey Golab

Andrzej St
Henwk Pelczar
Zbigniew Drzymala

Bogdan Cieslinski

Wiladyslav Nazaewicz

Maria Janavska
Zbigniew Sikora
Pent Ecole
JanWiesniak
Wieslav Jagaciak
Zbigniew Skora

Joachim Mazur

Phone/Fax

tel: 48-64-360-485
fax: 48-64-364-910

tel: 48-25-284-51
fax: 48-25-392-56

tel: 48-66-369-220
fax: 48-66-361-488

tel: 48-87-102-452
fax: 48-87-102-386

tel: 48-17-621-786
fax:48-17-621-876

tel: 48-74-523-521
fax: 48-74-525-606

tel: 48-89-394-913
fax: 48-89-346-301

tel: 48-32-122-2076
fax: 48-32-122-2077

tel: 48-34-438-55
fax: 48-34-438-65

tel: 48-30-514-882
tel: 48-68-743-061

tel: 48-32-157-2616
fax: 48-32-157-2606

tel: 48-90-235-004
fax: 48-90-235-004

tel: 48-13-732-505
fax: 48-13-731-696

tel: 48-66-627-09
fax: 48-66-645-757

tel: 48-22-112-170
fax: 48-39-123-085

tel: 48-81-512-431
fax: 48-81-512-087

tel: 48-42-484-172
fax: 48-42-484-258

tel: 48-30-140-302
fax: 48-90-307-127

tel: 48-31-631-306
fax: 48-31-630-908

tel: 48-34-655-547
fax: 48-34-655-647

tel: 48-22-638-9240
fax: 48-22-638-2610

tel: 48-13-163-511
fax: 48-13-121-567

tel: 48-79-362-539
fax: 48-79-362-539

The inbrmation contained in thelzove list was obtained fim the best\ailable souces. Omissionsypographical erors, and rumber

changes,however, may occur Please send gncorrections to CEARtahe adiress listed on e 2.
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INVESTMENT T et Foam e ot

Boulder, Colorado 80303 USA
OPPORTUNITIES or EMail {0 cemlc@ibm net

Opportunty Investment Sought Contact Telephone/Fax
Manufactuer of diving shaftssteeing shafts, n/a Wieslav Kosieldzki tel: 48-22-827-8700
steeing geas, and spag pats seeksdreign irvestor fax: 48-22-826-7341 6land
Manufactuer of centifugal oil searators, heders, n/a Wieslav Kosierdzki tel: 48-22-827-8700

water and oil cooles for cas & trucks, water pumps fax: 48-22-826-7341 éland
for vans,trucks, and ships seek®ieign investor

Manufactuer of fuel suppt systemsdr car & \an n/a Wieslav Kosieldzki tel: 48-22-827-8700
engnes,compiessos for pneuméc braking systems fax: 48-22-826-7341 éland

for cas, buses& fam tractoss, compessor units &
pneumdc fittings, & spae pats for compessos
seeks dreign investor

Manufactueer of hydraulic ¢/linders, up to 32 bas n/a Viktor Tegelhof tel: 421-7-5335-175

pressue, 25-160 piston diameteup to 4,000 mm re: STR 1258 fax: 421-7-5335-022 Simk Repulic
length,seeks Sleak Reublic commercial coopeation,

offers pioduction to oder

Manufactuer of exhaust fanges, light welded steel n/a Viktor Tegelhof tel: 421-7-5335-175
constuctions,agricultural madines,and tydraulic re:STR 0224 fax: 421-7-5335-022 Si@ak Repuhic
components under Sauer Co. license seeks joint

ventue patner

Manufactuer of car & tuck air and oil fiters seeks n/a Viktor Tegelhof tel: 421-7-5335-175

joint ventule patner for production,financial,and re: Sandik a.s. fax: 421-7-5335-022 Simk Repulic
distibution coopegtion. Monthl air filter cgpacity

for cas of 60,000and 6,000 dr trucks

Manufactuer of pessed pas for cas, press units, n/a Viktor Tegelhof tel: 421-7-5335-175

electic cariages,and mabine tools seeks comnuzal re: STR1263 fax: 421-7-5335-022 Simk Repulic
or production coopetion

U.S. patner soughtdr Cz2d producer of cankshafts . n/a JanVesey IESC tel: 420-2-2499-3170

(various sizs up to 2500 mm lengthg)rfpuipose of fax: 420-2-2499-3176 Gxh Repubic

contract mamifactuing. Compag is supplier to prduces
of engnes br trucks, tractoss, ships,& stationaly aggregates.
1996 tunover expected to be USD 20 million

Partner soughtdr producer of diesel injection equipment f n/a JanVesey IESC tel: 420-2-2499-3170
developmentproduction,& sale of single and aiti-cylinder fax: 420-2-2499-3176 Gxh Repubic
in-line injection pumpsdr all types of diesel eimes,as vell

as Pr injection systemggesting measuing, & adjustment

equipment. 1995 tapver was USD 40 million.

Producer of shdc absorbes under Shwa license seeks USD .5 million Csaa Kilian tel: 36-1-118-0051

foreign patner to co-inance &pansion pogram involving re: Berva fax: 36-1-118-3732 Hureyy

increase of anumal cgacity fom 180,000 units to 400,000

units by 1999.

Manufactueer of plastic pas for Opel,MercedesyW, USD 5 million Csaa Kilian tel: 36-1-118-0051

& Suzuki seeks equity paxer who is engged in plastic re: Pemu fax: 36-1-118-3732 Hureyy

processing bsiness

Supplier of se for Suzuki cas & spae pats for lkaus USD 1.5 million Csda Kilian tel: 36-1-118-0051

seeks joint entue patner, technolagy transer, re: 02/Aut/96 fax: 36-1-118-3732 Hurayy

joint marufactuing

Battery marufactuer seeks jointentue patner for USD 2.1 million Csda Kilian tel: 36-1-118-0051

processing usedehide stater bdteries re: Perion fax: 36-1-118-3732 Hurayy

Central & Westemn Europe In 1997

1997

August 1 Hellerudsletta, Norway Autofair Oct. 17-22 Kortrijk, Belgium Car & Bus Sho

Sept. 1 Milan, Italy Autopromotec Nov. Moscaw, Russia EuroForum Automotive Congrence

Sept. 1 Lyon, FranceSalon Intl de 'Auto Nov. 1 Valencia, Spain Salon deAutomovil

Sept. 3-7 Nitr a, Slovakia Int'l Exhib. of Passengr Cas, Nov. 15-23 Athens, Greece Auto Shav
Trucks, Utility Cars, & Accessoes Nov. 18-22 Sofia, Bulgaria Auto Expo

Sept. 11-21 Frankfurt, Germany Autotednica Nov. 26-30 Madrid, Spain Industial Vehide Trade Fair

Sept. 23-27 Sarajevo, Bosnia Auto Shav Dec 6-14 Bologna, Ital y Motorshav

Oct. 1 Katowice, Poland Autosalon

Oct. 1-5 Budapest,Hungary Budgest Motor Sha 1998

Oct. 2 Bucharest,Romania OICA Geneal Assemlby

Oct. 2-3 Waraw, Poland IBC Automotive Components Mar. 5-15 Geneva, Switzerland Intemational Motor Shev
Industy in Easten Euiope & Russia April 24- May3 Turin, Italy Intemaional Auto Shav

Oct. 3 Bucharest,Romania RomanianAutomotive Sept. 15-20 Frankfurt, Germany Automedanika
Development Brum

Oct. 2-12 Bucharest, Romania 5th Intl Bucharest Motor Sha For more information, please contact the CentrEuropeAutomotive Reort.

Oct. 14-19 Bucharest,Romania Int’l Technical Fair (ind.

automotve companies)
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Accounting Contirued Fom Rage 15

govemment is pesenty discussing this hot
topic with EU authdties.

New CEFTA Members

From 1 dilly 1997,CEFTA has two nev
membes - Lavia and Romania. Because
these countes hae their avn hamonizdion
schedulesthe Polish customs téiif will gain
two nev columns with spedif customs ates
for these counigs.

This atticle was pepared by Senior
Manager Antoni Turczynavicz and Customs
Consultant Roman Rosiadioth fom the
Warsaw office of Coopes & Lybrand =

Focus on Invest.Contirued Fom Rage 14

tration products It other poduct goups and
brands. | verk for a nevly creaed goup
based in Genary. [Dana] also has aaglet
marufactuer, a plastic injection compan
and an aftanaket compay. Ther's a lot of
synegy we can mak use of within the @up.
So we're going to male full use of tha

I'm very optimistic dout Cental Euope
Not only Wix-Filtron kut the automotie
industy in Poland Tha's why we're hee.
For Danajt's a \ety good mave, and | kel
we're going to see spectaculasults hes. m

WHEULESALINE
LT,

EXPORTERS OF NEW & USED VEHICLES
CHRYSLER ¢ FORD « GM « JEEP
HUMMER « TOYOTA « VOLVO

* OTHER MODELS AVAILABLE UPON REQ UEST

168 LIMESTONE CRESCENT ® NORTH YORK ON M3J 254 CANADA
TEL: (416) 665-1687 * Fax: (416) 665-2091
EwmaiL: allsta5@ibm.net

FUTURE

ISSUES

Dacia's Strategy For Survival

Romania Sales & Poduction Stdtistics
Car Transport and Logistics Special
Poland Sales and Poduction Stdistics
Regional Vehide Leasing Reiew
Romanian Tax & Customs Updde
Raw Material Suppliers Review

Q&A with Centr al European
Purchasing Managers

Romanian Legal Regulations Update

CENTRAL
EUROPE

AUTOMOTIVE
REPOR

1997 Minivan (Monospace) Sales in Slenia

™

Manufacturer/Model

Volkswagen Shaan
Sed Alhambra
Renault Espace
Honda Shuttle
ChryslerVoyager
Toyota Picnic
Citroen Ewasion
Fiat Ulysse

Ford Galaxy
Othes

Total

O O L DNDN O FL,P ONDN

(=Y
(o]

Souce: Revoz dd.

Feb. Mar Apr. May % May Jan.-May % Jan.-May
19 21 41 23 39.66 114 47.30
3 4 11 12 20.69 32 13.28
0 1 17 8 13.79 26 10.79
1 2 16 3 5.17 23 9.54

0 0 8 5 8.62 13 5.39

0 2 4 1 1.72 9 3.73

1 2 1 1 1.72 7 2.90

1 0 2 1 1.72 5 2.07

1 0 1 1 1.72 3 1.24

1 2 3 3 5.17 9 3.73
27 34 104 58 100.00 241 100.00
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AUTO MARKET RESEARCH

FORA COMPETITIVE EDGE IN CENTRAL EURPE

INTERNET SERVICES

TO SELLAUTOMOTIVE PRODUCTSWORLDWIDE

Automotive Market Resear ch

For Your Inf ormation Needs, Using Our Central Eur opean Staff:

O Competitive Intelligence Reports Covering Your Specific Business and Industry

O Monthly Reports on Manufacturer Production Output Across Central Europe

O Freelance Customized Data For Your Company’s Needs, Without the Cost of Additional Staff

O Contact Lists, Delivered in Print and Electronically

O Half and Full Day Training Seminars To Bring Your Company Up To Speed On The Central European
Auto Industry

Internet Ser vices

Designed Specificall y For A utomotive Companies:

Automotive “Expert” and Supplier Internet Directories at http://www.cear.com and http://www.autoindustry.com
Internet Web Site Design & Hosting in the USA, For European Companies

Connections You Can Depend On, Prices You Can Afford

High Speed USA Connections Connect Prospects Worldwide Without Problems, At Affordable Prices
Top Design Expertise Gives Your Company A Professional Look at the Right Price

Put Your Product Catalog On the Internet, We Are Experts At Catalog Databases

Worldwide Product Marketing, Email Direct Marketing Services

Web Advertising and Directory Listing Services, and Search Engine Listings

We Put Your Company On the Cutting Edge of Internet Sales & Marketing

Don’t Understand the Net? We Do

CENTRAL CENTRAL
EUROPE EUROPE
AUTOMOTIVE _ . AUTOMOTIVE
REPORT REPORT

MARKET RESEARCH GR OUP INTERNET SERVICES GROUP

Offices in the United States and the Slo vak Repub lic

4800 Baseline Rd. Suite E104-340, Boulder, Colorado 80303 USA
Tel: [1] (303) 784-5653 Toll Free USA: (888) 206-3548 E-Mail: cetmlic@ibm.net
Toll Free Fax USA: (800) 684-3393 Fax From Outside USA: [1] (510) 927-2630




DANUBE ||| Central Eur opean Sour cing

MOLD & DIE sro.

Plastic Mold Design & Building
Precision Injection Molder s
Insert Molding Specialists
Metal Stamping

DANUBE MOLD & DIE s.r.o. specializes in the design and building of injection molds and other products featuring full
engineering support in Central Europe. DANUBE MOLD & DIE sr.o. has a fully staffed design office and injection
molding facility in Slovakia, where assembly and manufacturing of custom components for the automotive, electronic,
and medical industries are performed. We are located 40kms from Vienna, Austria.

DANUBE MOLD & DIE sro. is an affiliate of United States based PLASTIC MOLDING TECHNOLOGY, INC.
(PMT) which has offices in New England to serve U.S. based customers interested in Central European sourcing.

Service and Experience You Can Trust

DANUBE MOLD & DIE sr.o. and PLASTIC MOLDING TECHNOLOGY INC. (PMT) have decades of experience
designing, building, and qualifying technical close tolerance molds. Our staff can help make your tooling project a success.
Close communication between you and our company ensures proper interpretation of designs and specifications.

O In-house cagability f or injection or insert molding to supply your immediate requirements.

O In-house CAD mold design cpability - pr ovide us your product drawings electonically for review
O Full staff for assemby and custom pa&aging of your components

O Let us source your metal stamping and plaing needs induding tooling

O PMT is ISO 9002Certified and QS-9000Compliant

0 DANUBE MOLD & DIE sro.is pursuing ISO 9002certification for the 2nd quarter of 1998

CENTRAL EUROPE UNITED STATES
MOLD & DIE sro. I M I
SINCE 1991 (Affiliate of PMT) ESTABLISHED 1973
DANUBE MOLD & DIE s.Rr.0. PLASTIC MOLDING TECHNOLOGY, INC.
Slovenska Technicka Univerzita Silvermine Industrial Park
Pionierska Ulica 15 - Suite 23 92 Cogwheel Lane
831 02 Bratislava Slovak Republic Seymour, CT 06483 USA
Tel/Fax: +421 (7) 259-122 Tel: +1 (203) 881-1811
Tel: +421 (7) 273-046 Fax: +1 (203) 881-1801
mold-die@isnet.sk pmtincl@concentric.net

On the Web at http://www.pmtinc.com




